
 

   

 

 

 

Top 10 Tips for Recruiters 
Boost your numbers and WOW your boss 
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Recruiting via Volunteer Peterborough  
 

Save valuable time by recruiting the right people 

 

 
Your profile and volunteer postings are often the first impression volunteers have of your organization. 
These simple but strategic tips will help you increase visibility, boost applications and attract 
volunteers who truly fit your mission. 

Did you know that more than 2,275 volunteers have registered by identifying the skills they have to 
share PLUS the causes that speak to them? Those data points IMMEDIATELY feed your matching 
roles to their profiles each time they log in. That’s the magic that makes Volunteer Peterborough so 
effectively. 

Whether you are just getting started or have been with us for a while, these tips will help you get the 
attention of more prospective volunteers. That’s the first step to getting them committed to helping 
with your task and mission. 

Did you know? 
You can update your current postings within minutes? You have the power to change any 
aspect of an opportunity created by you, your predecessor or our staff. Simply log in and 
click the pencil icon next to the information. You can also add new photos. 

If you ever need help, we are here! Email info@volunteerpeterborough.ca or call 705-874-
0073. 

Tip 1: Post Regularly (Not Just When You’re Desperate) 
Organizations that post consistently attract stronger volunteer pipelines. 
Best practice: 

• Keep 1 or 2 active roles always posted 
• Update seasonal needs early to give volunteers time to plan 
• Refresh long-running postings every few months 
• Change postings to ‘draft’ if your event has gone by or the position has been filled. 

 
This also boosts your visibility in platform searches. 
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Tip 2: Complete Every Section of Your Profile 
Profiles with 100% completion receive significantly more engagement than partially filled ones. 

• Add your full mission statement or purpose 
• Tick every box that highlights who you serve 
• Upload your logo and feature images 
• Ensure contact info is accurate and current 

 
Why it matters: A complete profile builds credibility and trust at first glance. 

Tip 3: Create one posting per role, not one catch-all 
 Be specific with each one 
 Include photos of each 

Each role requires specific skills, which is how our site matches people with your cause. Therefore, it 
you need a front-line worker, that’s a completely different set of talents than a strategic board 
member.  

You just need a few sentences, a photo and a series of tick boxes to post each role. That way, the 
right volunteers will line up for the jobs and make your next step so much easier! 

Tip 4: Use Strong, Clear Headlines for Each Opportunity 
Your title determines whether someone clicks or scrolls past. 

❌ Volunteer Needed 
✅ Mentor a Youth in Our After-School Program 
✅ Food Bank Sorting Volunteer – Weekday Mornings 

Tip: Lead with the impact, not the task. 

Tip 5: Write Like a Human, Not a Job Posting 
Avoid long blocks of formal text. Instead, write in a welcoming, conversational tone. 

      Instead of: “Duties include assisting with program delivery…” 

      Try: “You’ll help welcome participants and prepare materials as part of a supportive team.” 

Volunteers want to feel invited — not hired. 
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Tip 6: Be Specific About Time Commitment 
Vague time expectations reduce sign-ups. That’s why you need to include: 

• Day(s) of the week 
• Shift lengths 
• Duration (one-time, short-term, ongoing) 

So, say “Tuesdays, 2–4 pm for 8 weeks” or “One Saturday a month” 

Clear time expectations = better volunteer retention. 

Tip 7: Highlight the Personal Benefit to the Volunteer 
Always answer this question for the reader: “What’s in it for me?” 

• Brighten a senior’s day 
• Brush up your skills 
• Gain experience for school or career 

• Make social connections 
• Support a cause that changes lives 
• Receive training or references 

People give their time — but they still want meaningful returns. 

Tip 8: Use Thoughtful Keywords  
Think like a volunteer searching the site. Include keywords, such as youths, seniors, food, 
environment, board. fundraising, flexible, remote, evenings or outdoors. 

Well-chosen keywords help the right volunteers find you faster. 

Tip 9: Respond Quickly to Inquiries 
Nothing turns off a volunteer faster than silence. Even a short reply builds goodwill.  Therefore: 

• Respond within 24 to 48 hours. 
• Let applicants know next steps. 

Fast responses = higher volunteer conversion. 

Tip 10: Show Everyone What You Do 
Adding photos dramatically increases engagement. Prospective volunteers LOVE to see: 

• Volunteers in action 
• Program spaces 
• Fun events 

Showing what you do increases trust and helps volunteers visualize a role. They also make your 
posting stand out. Add your logo to your organizational profile; action photos to your roles. 
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